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WHY PERSONAL BRANDING?
Why start your online business with
branding? Why not just jump right into
marketing your service or product?

You could start with sales pages, email
funnels, and a website, but you would be
missing out on the chance to have an
audience truly connected with your

“Branding is emotional.
People buy from brands
that make them feel
something”

brand.

In a market where everyone has the same access to content, platforms, and
marketing tools, your brand is your unique competitive advantage. Your
personality and point of view help attract your perfect audience, an
audience who wants to connect with you.

Your brand is more than a logo, colors, and photos. It is also your messaging
and your voice - built on your purpose. (Notice I didn’t say niche? It's the only
time you will see me mention it in this workbook.)

This workbook will help you build strong foundations for your brand. Skipping
these steps will only hurt you. If you take the time to map out the
foundations for your brand using this plan, you will find running your online
business - everything from content to sales - easier.

Who doesn’t love easy?
Ready to plan your uninhibited brand?

“Branding is emotional. People buy from brands that make
them feel something”
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Hi, I’m Lisa
Personal brand coach, online business mentor,
and content creator
If you are spinning your wheels, feeling like you aren’t
getting anywhere it's likely you just have not taken the
right steps in the right order, to prepare for growth &
success. You are in the rightplace because there is a
simple fix for that!

I want to teach you everything you need to know to
launch a successful online brand and help you find the
self-confidence you need to focus and take get started.

With the right strategy & foundations, you can finally
launch that book idea, or work from home and spend time
with your family. You already know this because you see
people doing it every time you scroll through the ‘gram.
Maybe you even asked yourself how they do it?

I know it can be overwhelming to start when there are
many people trying to complicate things for you, telling
you to do this, buy that. This is in fact why I closed my last
business. I lost my passion for it. I was so bogged down in
what I felt I had to do I lost my own vision along the way.

But, guess what? You DO NOT need a million systems and
funnels in place to make money

I was overwhelmed trying to separate
what I felt was right for my business,
from the noise.
I know, because I invested in every system, course, and
coach out there. I absorbed it all, but was overwhelmed
trying to separate what felt was right for my business, from
the noise.

I started to dread showing up for my shop. All the creative
joy for the work I was doing was buried under an
information overload. I had created a job, for myself, all
about systems and less about…heart. After a holiday break,
I went to reopen the shop and found I just didn’t want to do
it anymore.

That's the moment I realized my real joy lay in the branding
aspect of the shop. That's when I felt the happiest, not
designing the clothes, managing sales reps and sourcing
materials. I started mentoring other women, setting their
creativity free and making their online business a place
where they felt joy.

Simplifying my strategy for The Golden Brand has been
liberating! I rely on branding first and the rest falls into
place. If this sounds like you and you're saying yes she gets
me, you are ready to get start creating your own
uninhibited brand! Love, Lisa xoxo
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YOUR PURPOSE

This is the why behind your brand, the main reason you started your
business. Ask yourself why people should connect with you? What
problem are you solving for your audience? This is where most people
stop, they struggle with being specific, searching for just the right
words.

If this is you, try thinking of it this way; Do you love what you do?
(of course!) Then how does your work make your audience feel?
I firmly believe that people buy from brands they develop an emotional
connection with. They see themselves in the brand as they are, or who
they would like to be. If you are stuck here on the first step, stop being
analytical and get emotional. Focus on the feeling and experience you
want to create for your audience.

WRITE YOUR ANSWER HERE
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YOUR AUDIENCE

You have your purpose, what your personal brand is about, and you
also know how you want to make them feel. Now let’s figure out
who are you are building this brand for.

You need to know your audience - the people you are trying to
help. If you take your time on the first step, you will more easily build
a community of true fans around your brand.

To truly help them you must be clear about who they are and what
their problems and dreams are. You do not need to know how they
take their coffee or what kind of sheets they sleep in unless you are
selling those things. You do need to know who and what they are
most likely to connect with. If you sell exercise journals, it is likely
your client is interested in healthy eating, self-care and work/life
tips. If they are a first time home buyer they might like decorating
tips, hard to kill plant recommendations, and home repair hacks.
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DESCRIBE PEOPLE WHO WILL 'GET YOU'

WHY DO THEY NEED YOUR

HOW DO THEIR GOALS ALIGN

BRAND?

WITH YOUR PURPOSE?
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YOUR BRAND BELIEFS

Just a reminder, we are focused on building an emotional connection
with your personal brand, for your audience. The best way to do this
is to establish common interests. These are your brand beliefs, or
values. There are no wrong answers here just try to choose a
minimum of three that resonate with you and the problem you are
trying to solve. Knowing your beliefs will make your messaging and
content creation so much easier. Take two minutes to identify them
now.

Mine are, Growth, Simplicity, Motivation and Connection. What
comes up for you?

WHAT ARE YOUR BRAND BELIEFS?
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YOUR BRAND VISUALS
I also like to call this your brand vibe. (I am a west-coaster after all…)

Humans are naturally drawn to images, colors and textures. We are
constantly making subconscious judgements about the visuals around
us and naturally gravitate toward the ones that make us feel good.

I’d like to remind you this workbook is all about uninhibited branding,
making it personal for you and your audience. This also is why your
brand won’t succeed unless you put some of yourself into it. Your
brand personality will feel true to your audience when it has a similar
personality to your own. Don’t seek quick success by trying to adopt
other peoples visuals as your own. Your audience will feel this and
you will miss the chance to build that dream community.
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YOUR BRAND COLORS

YOUR BRAND VIBE (boho,

(neutrals, saturated, primary)

beauty, minimalist)

PERSONAL TRAITS (you love leopard, you dislike clutter)
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MEET YOUR PERSONAL
BRAND
Congratulations!

You have successfully created the framework for

your personal brand! Now you just need to put it all together into
great content so you can tell the world how amazing your brand is.
For this, you will need to refer back to #3, your brand beliefs. For
each belief name two topics for each belief, on which to focus your
content.

Mine are, Growth, Simplicity, Motivation and Connection so I focus
my content on pillars such as, supporting your personal branding and
the whole CEO, of your business. My content centers around
keeping your brand personal, creating community through
connection, personal and business growth - all while keeping things
easy to implement and show up for.
If you love this tag me here with your completed planner! I would
love to see what you came up with.
Love, Lisa xoxo

YOUR TURN.

WRITE DOWN YOUR CONTENT PILLARS BASED

ON YOUR BRAND BELIEFS.
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